MKG370: WEBSITE AND CONTENT MARKETING
Credit Hours: 3
Contact Hours: This is a 3-credit course, offered in accelerated format. This means that 16 weeks of material is
covered in 8 weeks. The exact number of hours per week that you can expect to spend on each course will
vary based upon the weekly coursework, as well as your study style and preferences. You should plan to
spend 14-20 hours per week in each course reading material, interacting on the discussion boards, writing
papers, completing projects, and doing research.
Faculty Information: Faculty contact information and office hours can be found on the faculty profile page.

C OURSE D ESCRIPTION AND O UTCOMES
Course Description:
This course examines content marketing through the use of internet tools such as websites, search engines,
mobile platforms, and video/image-based marketing. It further examines how popular website-development
tools are used to create engaging and interactive websites. Additionally, the course reviews search engine
marketing (SEM) leading to search engine optimization (SEO) and pay-per-click advertising (PPC).

Course Overview:
Over the next eight weeks, you and your fellow students will have the opportunity to explore website and
content marketing. You will learn about e-marketing, mobile platforms, search engine optimization (SEO),
content marketing, web analytics, and the legal and ethical issues associated with website marketing.
You will learn this material through readings, videos, and activities. Your knowledge will be assessed through
quizzes, discussion posts, papers, projects, and activities. Your work over the eight weeks will culminate in a
Portfolio Project in which you will create a promotional video or written strategy for a company’s website.

Course Learning Outcomes:
1. Describe how websites, as a source of e-marketing and the use of mobile platforms, have changed the
way consumers shop.
2. Analyze SEM, SEO, and PPC strategies to optimize marketing efforts.
3. Apply the use of content marketing through creative, copy, and video-/image-based marketing.
4. Differentiate website tools used in website design and development.
5. Assess the value of web analytics and optimization to a company.
6. Evaluate legal and ethical issues associated with e-marketing.

P ARTICIPATION & A TTENDANCE
Prompt and consistent attendance in your online courses is essential for your success at CSU-Global Campus.
Failure to verify your attendance within the first 7 days of this course may result in your withdrawal. If for some
reason you would like to drop a course, please contact your advisor.
Online classes have deadlines, assignments, and participation requirements just like on-campus classes. Budget
your time carefully and keep an open line of communication with your instructor. If you are having technical
problems, problems with your assignments, or other problems that are impeding your progress, let your
instructor know as soon as possible.

C OURSE M ATERIALS
Required:
Sheridan, M. (2019). They ask, you answer: A revolutionary approach to inbound sales, content marketing, and
today's digital consumer (2nd ed.). Hoboken, NJ: John Wiley & Sons. Retrieved from
https://books.google.com/books?id=RXimDwAAQBAJ&printsec=frontcover&source=gbs_ge_summary_r&cad=0
#v=onepage&q&f=false
ISBN: 9781119610144

NOTE: All non-textbook required readings and materials necessary to complete assignments, discussions, and/or
supplemental or required exercises are provided within the course itself. Please read through each course module
carefully.

C OURSE S CHEDULE
Due Dates
The Academic Week at CSU-Global begins on Monday and ends the following Sunday.





Discussion Boards: The original post must be completed by Thursday at 11:59 p.m. MT and Peer
Responses posted by Sunday 11:59 p.m. MT. Late posts may not be awarded points.
Opening Exercises: Take the opening exercise before reading each week’s content to see which areas
you will need to focus on. You may take these exercises as many times as you need. The opening
exercises will not affect your final grade.
Mastery Exercises: Students may access and retake mastery exercises through the last day of class until
they achieve the scores they desire.
Critical Thinking: Assignments are due Sunday at 11:59 p.m. MT.

W EEKLY R EADING AND A SSIGNMENT D ETAILS
Module 1
Readings
·
·
·

Chapters 1-8 in They Ask, You Answer
Kolowich, L. (2016, May 3). 17 things people absolutely hate about your website [Blog post].
HubSpot. Retrieved from https://blog.hubspot.com/blog/tabid/6307/bid/32307/15-things-peopleabsolutely-hate-about-your-website.aspx
Wall, A., & Spinuzzi, C. (2018). The art of selling-without-selling: Understanding the genre ecologies
of content marketing. Technical Communication Quarterly, 27(2), 137-60.

Opening Exercise (0 points)
Discussion (25 points)
Mastery Exercise (10 points)

Module 2
Readings
·
·

Chapters 10-13, 17, & 25 in They Ask, You Answer
Trivedi, N., Asamoah, D., & Doran, D. (2018). Keep the conversations going: Engagement-based
customer segmentation on online social service platforms. Information Systems Frontiers 20(2), 23957.

Opening Exercise (0 points)
Discussion (25 points)
Critical Thinking: (90 points)
Option #1: Content Creation for a B-2-B Company
Review Chapter 25 of our textbook, They Ask, We Answer.
In a well-written, concise paper, address the following:





What are the key points in this chapter? How do they relate to content creation?
Which point is most important, from your perspective, and why?
Find an example of a B2B (business-to-business) company website and show how the company
is using the point you find most important to contribute to the bottom line.
Wrap up your paper with a strong conclusion that synthesizes your key findings.

Submission Requirements
 Your well-written paper should be 2-3 pages in length, not including the required cover and
reference pages.
 Discuss and reference concepts taken from the assigned textbook reading and relevant
research.





Support your paper with at least three scholarly references (one of which includes the
textbook).
The CSU-Global Library is a good place to find these references.
Format your paper according to APA formatting requirements in the CSU Global Guide to
Writing & APA.

Option #2: How to Improve Content Marketing
In this assignment, you will learn how to improve content marketing via____. (You fill in the blank!)

First, research an article from a respected source—e.g., Forbes, Entrepreneur, INC., for example—that
offers tips on how to improve content marketing. The article only needs to be one to two pages in
length.
In a well-written, concise paper, address the following:





Name the article you have located and explain the main points of the article you've identified.
What tip is most important, from your perspective, and why?
Give an example of how a government agency or nonprofit might use this tip on its specific
website. Identify the organization and describe the change it should make in response to the tip.
Wrap up your paper with a strong conclusion that synthesizes your key findings.

Submission Requirements
 Your well-written paper should be 2-3 pages in length not including the required cover and
reference pages.
 Discuss and reference concepts taken from the assigned textbook reading and relevant
research.
 Support your paper with at least three scholarly references (one of which includes the
textbook).
 The CSU-Global Library is a good place to find these references.
Format your paper according to APA formatting requirements in the CSU Global Guide to
Writing & APA.
Mastery Exercise (10 points)

Module 3
Readings
·
·

Chapters 35, 37, 51, 59, & 63 in They Ask, You Answer
Membrillo, A. (2018, Nov. 24). The ultimate guide to SEO in 2019. Retrieved from
https://www.cardinaldigitalmarketing.com/blog/the-ultimate-guide-to-seo-in-2019/

Opening Exercise (0 points)
Discussion (25 points)
Mastery Exercise (10 points)
Critical Thinking: (90 points)
Option #1: How My Favorite Website Uses Keywords and SEO

For this assignment you will create a slide presentation that addresses the role of search engines.
Do the following:
1. In a slide presentation, explain the role of search engines from the point of view of both a
consumer and a business.
2. Define what we mean by SEO, click-through rates, and bounce rates.
3. Next, go to a favorite website of yours. What do you notice about the content at the website,
the choice of words, and the layout?
4. Now, do a search on the company that owns the website or on one of its products. Describe the
results from an SEO perspective. Use annotated screen shots to support your analysis of the
website and the search results.
Your slide presentation should meet the following requirements:








Be 5-7 slides in length, not including the required title and reference pages.
Include well-written speaker notes and informative graphics.
Use a slide program such as PowerPoint or a web-based program of your choice.
Be formatted according to the CSU Global Guide to Writing & APA.
Include at least three references to credible sources (not used in the course including in
required readings/media). Refer to these sources, using citations in your speaker notes. The CSU
Global Library is a good place to find your sources.
Refer to the grading rubric for more information.

Option #2: Creation of a Successful SEO Campaign
Review the article in your required readings: Ziakis, C., Vlachopoulou, M., Kyrkoudis, T., & Karagkiozidou,
M. (2019). Important factors for improving Google search rank. Future Internet, 11(2), 32.
In a slide presentation, do the following:
 Identify, define, and describe the factors that the authors of the article determine to be large
influencers of a successful SEO campaign.
 Identify, define, and describe the factors that the authors describe as NOT affecting website
rankings, as pointed out in their literature review.
 Pick a favorite website of yours and discuss how that company or organization could use these
findings.
Your slide presentation should meet the following requirements:
 Be 5-7 slides in length, not including the required title and reference pages.
 Include well-written speaker notes and informative graphics.
 Use a slide presentation program such as PowerPoint or a web-based program of your choice.
 Be formatted according to the CSU Global Guide to Writing & APA.
 Include at least three references to credible sources (not used in the course including in
required readings/media). Refer to these sources, using citations in your speaker notes. The CSU
Global Library is a good place to find your sources.
Refer to the grading rubric for more information.

Module 4
Readings
·
·
·
·

Chapters 4, 12, 24, 37, 50, & 62 in They Ask, You Answer
Howells-Barby, M., & Munroe, J. (n.d.). Episode 5: Finding & fixing blog posts on the decline
[Podcast]. HubSpot. Retrieved from https://www.hubspot.com/podcasts/skill-up/s01/e05-fix-blogposts
Patel, N. (2019, June 16). Subheadings: What they are & how to craft great ones [Blog post].
HubSpot. Retrieved from https://blog.hubspot.com/marketing/craft-subheadlines-click
Scott, R. (2019, June 24). 13 types of blog headlines that’ll get you more traffic [+ examples].
HubSpot. Retrieved from https://blog.hubspot.com/marketing/types-of-blog-headlines

Opening Exercise (0 points)
Discussion (25 points)
Mastery Exercise (10 points)
Critical Thinking: (70 points)
Option #1: Critiquing Elements of a Blog
Review the articles by Scott and Patel on blog headlines and subheadings. These are in your required
readings section for this week and re-posted here for your convenience.



Patel, N. (2019, June 16). Subheadings: What they are & how to craft great ones [Blog post].
HubSpot. Retrieved from https://blog.hubspot.com/marketing/craft-subheadlines-click
Scott, R. (2019, June 24). 13 types of blog headlines that’ll get you more traffic [+ examples]
[Blog post]. HubSpot. Retrieved from https://blog.hubspot.com/marketing/types-of-blogheadlines
o
o

o

Next, identify a blog post you enjoy—include the reference as a source.
Now, analyze and “grade” your chosen blog post using both Scott and Patel’s criteria for
blog titles and subheadings. How well did each blog post author do compared to the
criteria? What could s/he do better?
How has this exercise changed how you view blogs?

Submission Requirements






Your well-written paper should be 2-3 pages in length, not including the required cover and
reference pages.
Discuss and reference concepts taken from the assigned textbook reading and relevant
research.
Support your paper with at least three scholarly references (one of which includes the
textbook).
The CSU Global Library is a good place to find these references.
Format your paper according to the current APA formatting requirements, see the CSU Global
Guide to Writing & APA.

Option #2: Creating Blog Elements

Review the articles by Scott and Patel on blog headlines and subheadings, in your required reading this
week and posted here for your convenience.



Patel, N. (2019, June 16). Subheadings: What they are & how to craft great ones [Blog post].
HubSpot. Retrieved from https://blog.hubspot.com/marketing/craft-subheadlines-click
Scott, R. (2019, June 24). 13 types of blog headlines that’ll get you more traffic [+ examples]
[Blog post]. HubSpot. Retrieved from https://blog.hubspot.com/marketing/types-of-blogheadlines

Then, do the following in a paper:
1. Describe a blog you would like to write; identify the topic, the target audience, and the purpose
for the blog.
2. Then, draft a blog title and subheading.
3. Analyze your initial draft title and subheading according to the two articles by Scott and Patel.
Based on your own analysis, rewrite your blog title and subheading, and show where you
applied your analysis to make improvements.
Submission Requirements






Your well-written paper should be 2-3 pages in length not including the required cover and
reference pages.
Discuss and reference concepts taken from the assigned textbook reading and relevant
research.
Support your paper with at least three scholarly references (one of which includes the
textbook).
The CSU Global Library is a good place to find these references.
Format your paper according to the current APA formatting requirements, see the CSU Global
Guide to Writing & APA.

Portfolio Milestone (40 points)
Option #1: Creating Content for SEO
For this Portfolio Milestone Assignment, write a 1- to 2-page paper based on Option 1 of the final
Portfolio Project, due in Module 8. Remember that you must complete the same option of Milestone
and final Portfolio Project.
Your paper this week does the following:
• identifies and describes your company
• discusses your article topic (keep it narrow and focused)
• identifies your target audience
• describes key words and phrases that will be important as search phrases.
Submission Requirements



Include two scholarly references that you plan to use in your final paper. The CSU Global Library
is a good place to find these references.
Your paper should conform to CSU Global Guide to Writing & APA.

Option #2: Creating Themed Content
For this Portfolio Milestone Assignment, write a 1- to 2-page paper based on Option 2 of the final
Portfolio Project. Remember that you must complete the same option of Milestone as that of Portfolio
Project you have chosen to complete.
Your paper this week does the following:





identifies and describes the product or service for which you will be creating content
discusses the marketing goals for your content
identifies your target audience
describes a general theme that will run through all your content. This can be a holiday, a special
event, or cultural references.

Submission Requirements



Include two scholarly references that you plan to use in your final paper. The CSU Global Library
is a good place to find these references.
Your paper should conform to CSU Global Guide to Writing & APA.

Module 5
Readings
·
·

Chapters 22 & 37 in They Ask, You Answer
Schultz, E. G. (2019). How to get PR and marketing on the same page: Break down the silos, organize
for success and prepare to lose control. Advertising Age, 90(21), 14.

Opening Exercise (0 points)
Discussion (25 points)
Mastery Exercise (10 points)

Module 6
Readings
·
·
·

Chapters 39-49 in They Ask, You Answer
Hubspot. (2019). The ultimate list of marketing statistics for 2019. Retrieved from
https://www.hubspot.com/marketing-statistics
Sion, G. (2019). Self-portraits in social media: Means of communicating emotion through visual
content-sharing applications. Linguistic & Philosophical Investigations, 18, 133-39.

Opening Exercise (0 points)
Discussion (25 points)
Mastery Exercise (10 points)

Critical Thinking: (120 points)
Option #1: Photography As Content
This week, you’ll get the opportunity to practice your photography skills. Never had a photography
class? Don’t have a fancy camera? Not a problem. Much of today’s content is captured with smart
phones and then posted in near real time.







Start by reviewing this blog about photography basics.
For this week’s assignment, you may use your smart phone or other camera. Take many, many
photos, but choose your best 10 to submit for this assignment. Your 10 images must fall into
these categories:
o Category 1. Take three images that capture a mood. This can be a photo of an
abandoned building, a stormy sky, flowers at a wedding, and so forth.
o Category 2. Take three images that provide a sense of place—these can be iconic
buildings, statues, barns, or signs, for example. Each image should include a different
scene.
o Category 3. Take four images of objects—these may NOT be landscapes or people. They
can be cars, food, toys, or plants, for example.
Among your 10 images, you should have at least one example that demonstrates each of the
following: (This may be one image or several.)
o The rule of thirds
o Leading lines
o Viewpoint
o Framing.
Paste your images into slides, placing one image on each slide. (You may use PowerPoint or
another presentation application.)

Submission Requirements






Include a brief summary of each image in the speaker notes.
Use at least one reference per image to justify your handling of the subject in each image.
Include a conclusion slide at the end that summarizes and synthesizes your work.
Your presentation should be 10 slides in length, not including the references and cover slides.
Make sure your presentation conforms to the CSU Global Guide to Writing & APA. Check out the
guide to presentations from the Library.

Option #2: Tools for Online Creation
For these week’s assignment, you’ll explore in-depth the tools that are used to create visual content for
websites, social media, and emails.
For this assignment, we will focus on three categories of tools:




Web design. These are tools that help you create and edit websites.
Photo editors. These are tools that help you edit, sharpen, and size photos.
Image editors for social media. These are tools that help you create social media posts using
graphics.
o For each of the three categories listed above, identify three different tools. Discuss their
strengths and weaknesses.
o Identify their cost (especially note if they are free!).

o

Provide your recommendation vis-a-vis the tool, identifying who should use it (beginner,
skilled, expert, for example), and whether you believe it is good value. Explain.

Submission Requirements






Draft your results using PowerPoint or another slide presentation application, with one tool per
slide. Include screenshots or other visuals associated with the tool.
Provide in-depth descriptions and analyses of the tools in your speaker notes.
Include a conclusion slide at the end that summarizes and synthesizes your work. (HINT: a table
with criteria and your evaluations would be handy for your conclusion.)
Your presentation should be 10 slides in length not including the required cover and references
slides.
Make sure your presentation conforms to the CSU Global Guide to Writing & APA. Check out the
guide to presentations from the Library.

Module 7
Readings
· Chapters 51-60 in They Ask, You Answer
· McGill, J. (2018, Sept. 4). How to develop a content strategy: A start-to-finish guide [Blog post].
Retrieved from https://blog.hubspot.com/marketing/content-marketing-plan
·

Willemsen, L., Mazerant, K., Kamphuis, A., & van der Veen, G. (2019). Let’s get real (time!). The
potential of real-time marketing to catalyze the sharing of brand messages. International Journal of
Advertising: The Review of Marketing Communications, 37(5), 828-48. Retrieved from
https://www.tandfonline.com/doi/full/10.1080/02650487.2018.1485214
Opening Exercise (0 points)
Discussion (25 points)
Mastery Exercise (10 points)

Module 8
Readings
·

·

Auxier, B., Rainie, L., Anderson, M., Perrin, A., Kumar, M., & Turner, E. (2019). Americans and
privacy: Concerned, confused and feeling lack of control over their personal information. Retrieved
from https://pewresearch.org/internet/2019/11/15/americans-and-privacy-concerned-confusedand-feeling-lack-of-control-over-their-personal-information/
Kitterman, T. (2019). PR crises that have defined 2019. Retrieved from
https://creativefish.co.ke/marketing/pr-crises-that-have-defined-2019/

Opening Exercise (0 points)
Discussion (25 points)
Mastery Exercise (10 points)

Portfolio Project (310 points)
Option #1: Creating Content for SEO
Congratulations! You’ve just launched your career as a freelance copywriter! You notice that most of the
“gigs”—client projects—are associated with writing content for articles, white papers, or blogs that help
companies get their website pages ranked high and maximize SEO.
Select an international B2B (business to business) or B2G (business to government) company, and think
of an article you would like to write for this company’s website.

Step 1. Formulate your ideas for your article by:
 picking a topic that is narrow and focused.
 identifying and analyzing your target audience.
 identifying key words and phrases that will be important as search phrases that people type
when they are looking for information online.
Step 2. Write a 500-word article on your topic and:
 include a compelling title and supportive subheadings.
 use five to seven keyword phrases in your article; do not use the keywords more than 10 times
in your article. Bold your keywords/phrases.
 be sure to check your article for tone, flow, and grammar. (HINT: Read your article aloud and
listen for how the language flows. It can get tricky when you’re incorporating key words.)
 include your article in an appendix to your paper.
 choose an image you would use in your article and include it.
Step 3. Write a paper that:
 describes your company and the article you are writing for it. Explain how this article would
appeal to an international B2B or B2G company.
 identifies the keywords/keyword phrases for your article. Explain how you analyzed and
identified these keywords/phrases, and include how they relate to your target audience and
their online searches.
 uses references to explain how and why you’ve created your content as you have—your choice
of language and images, use of headlines, and so forth.
 analyzes how your content will appeal to a global audience.
 identifies and describes any potential ethical issues with your content.
Submission Requirements
 Your well-written paper should be 8-10 pages in length not including the required cover and
reference pages or appendices.
 Discuss and reference concepts taken from the assigned textbook reading and relevant
research.
 Support your paper with at least three scholarly references (one of which includes the
textbook). The CSU Global Library is a good place to find these references.
 Format your paper according to the current APA formatting requirements, see the CSU Global
Guide to Writing & APA.

Option #2: Creating Themed Content
This assignment provides the opportunity to build a content portfolio that you can share with
prospective employers. Be sure to read through the entire assignment prior to starting.
Select either an existing product or service that is NOT one you have discussed in a previous assignment
including in a discussion post.
Step 1. For your product or service, create the following:
 One (1) Blogpost—be sure to include subheadings and a title; it must be at least two paragraphs
in length.
 Three (3) tweets—each must include a properly sized image.
 Three (3) Instagram posts—each must include a properly sized image.
 One (1) Facebook post—must be one paragraph long and include either an image or a link to an
article that displays an image. Use a tool such as Canva or Adobe Suite to create and size your
images.
Step 2. Write a paper that:
 Discusses the product or service, the marketing goals for your content, and a general theme
that pulls all of your content together.
 Evaluates how the content you’ve created helps achieve the marketing goals.
 Applies references to explain how and why you’ve created your content as you have, to include
choice of language and images, use of headlines, and so forth.
 Analyzes whether or not your content will appeal to a global audience.
 Identifies and describes any potential ethical issues with the content.
You may embed your content as figures in your paper or include them in your appendices.
Submission Requirements




Your well-written paper should be 8-10 pages in length not including the required cover and
reference pages or appendices.
Discuss and reference concepts taken from the assigned textbook reading and relevant research.
Support your paper with at least three scholarly references (one of which includes the textbook).
The CSU Global Library is a good place to find these references.
Format your paper according to the current APA formatting requirements, see the CSU Global Guide
to Writing & APA.

C OURSE P OLICIES
Course Grading
20% Discussion Participation
0% Opening Exercises
8% Mastery Exercises
37% Critical Thinking Assignments
35% Final Portfolio Project

Grading Scale
A

95.0 – 100

A-

90.0 – 94.9

B+

86.7 – 89.9

B

83.3 – 86.6

B-

80.0 – 83.2

C+

75.0 – 79.9

C

70.0 – 74.9

D

60.0 – 69.9

F

59.9 or below

I N -C LASSROOM P OLICIES
For information on late work and incomplete grade policies, please refer to our In-Classroom Student Policies
and Guidelines or the Academic Catalog for comprehensive documentation of CSU Global institutional policies.
Academic Integrity
Students must assume responsibility for maintaining honesty in all work submitted for credit and in any other
work designated by the instructor of the course. Academic dishonesty includes cheating, fabrication, facilitating
academic dishonesty, plagiarism, reusing /re-purposing your own work (see CSU Global Guide to Writing & APA
for percentage of repurposed work that can be used in an assignment), unauthorized possession of academic
materials, and unauthorized collaboration. The CSU Global Library provides information on how students can
avoid plagiarism by understanding what it is and how to use the Library and Internet resources.
Citing Sources with APA Style
All students are expected to follow the CSU Global Guide to Writing & APA when citing in APA (based on the APA
Style Manual, 6th edition) for all assignments. For details on CSU-Global APA style, please review the APA
resources within the CSU Global Library under the “APA Guide & Resources” link. A link to this document should
also be provided within most assignment descriptions in your course.
Disability Services Statement
CSU Global is committed to providing reasonable accommodations for all persons with disabilities. Any student
with a documented disability requesting academic accommodations should contact the Disability Resource
Coordinator at 720-279-0650 and/or email ada@CSUGlobal.edu for additional information to coordinate
reasonable accommodations for students with documented disabilities.
Netiquette
Respect the diversity of opinions among the instructor and classmates and engage with them in a courteous,
respectful, and professional manner. All posts and classroom communication must be conducted in accordance
with the student code of conduct. Think before you push the Send button. Did you say just what you meant?
How will the person on the other end read the words?
Maintain an environment free of harassment, stalking, threats, abuse, insults or humiliation toward the
instructor and classmates. This includes, but is not limited to, demeaning written or oral comments of an ethnic,
religious, age, disability, sexist (or sexual orientation), or racist nature; and the unwanted sexual advances or
intimidations by email, or on discussion boards and other postings within or connected to the online classroom.
If you have concerns about something that has been said, please let your instructor know.

