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Syllabus 6 Object(s)

Object: Course Introduction

Course Introduction

Student Content

Course Description

Theory, strategies and methods are foundational to the informed practice of marketing. Students investigate
the importance of marketing to an organization or cause, the interrelationship of the difference phases of
marketing, the marketing of goods versus services, analysis and identification of markets, pricing strategies
and digital marketing tactics.

Prerequisites

BSAD 110 Business Principles

Course Introduction

Welcome to MKTG 300 – Marketing!

Marketing 300 is a foundational course for the study of marketing. In this course, you will learn basic
marketing terms and concepts, conduct marketing research, and apply fundamental marketing principles.

You are expected to spend approximately 20 hours per week to complete all assignments and class
activities in this course. The time commitment for learning includes your interaction with your professor
and other students through such tools as Discuss and Meet. As a learning community, we all need to
participate and stay engaged throughout the entire journey of this collaborative inquiry!

Course Overview

The following is the course overview, which includes all assignments and activities to achieve the course
outcomes:

Assignments & Class Activities Descriptions

Weekly Meet/Class Participation (CP)

You will engage with your professor and classmates
virtually to discuss each week’s material, participate
in interactive discussions, and ask questions you may
have related to the course and assignments.

You will earn up to 30 points for this assignment
each week. Actively engage in class activities.

Weekly Quiz

You will demonstrate your knowledge of key terms
and concepts covered in each week.

You will earn up to 50 points for each quiz. Each
quiz will contain 50 questions. The quizzes are
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delivered online and timed (75 minutes).

Project

Week 1: Market Analysis Data Form (75
pts)
Week 2: Market Analysis Brief (75 pts)
Week 3: New Product Ideas Form (50
pts)
Week 4: New Product Proposal (100 pts)
Week 5:

Creative Brief (50 pts)
Storyboard (50 pts)

Week 6:
New Product PowerPoint (60 pts)
New Product Pitch (60 pts)

You will conduct marketing research, analyze and
develop marketing channels, create a new product
idea, and present your proposed new product,
applying fundamental marketing principles.

You will earn up to 520 points for the project.
Thoroughly review each week’s instructions and
embedded rubric.

Course Map

Course Outcomes

Upon successful completion of this course, students will be able to:

Apply a variety of marketing concepts related to analyzing markets, segmenting markets, satisfying1.
customers, and setting prices in the marketplace.
Apply the four elements of the marketing mix to consumer and organizational perspectives.2.
Segment, target, and position a new product.3.
Develop marketing and communication activities for a specific product. 4.

Object: Course Materials

Course Materials
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Student Content

Required Text

Lamb, C., Hair, J., & McDaniel, C. (2019). MKTG 12: Principles of marketing. Boston, MA:
Cengage. ISBN: 9781337407588 (print).

Obtaining Course Materials: A digital copy of the textbook (e-textbook) for this course is accessible via
VitalSource, an online platform for digital instructional materials. Clicking on any link to the book from
within the course will direct you to an object from which a digital copy of the textbook can be opened in a
new browser tab.

Your Franklin account was charged for these embedded materials at the time of registration. For a seamless
learning experience, it is strongly recommended that you utilize the materials embedded within your
course. To opt out of using these materials, access the Shortcuts menu at the top of the screen. Select the
“E-Textbook Opt Out” link and follow the instructions. If you elect to opt out of using these materials, visit
http://www.franklin.edu/current-students/academic-resources/ebooks (or refer to the ISBN listed above) to
help you find and purchase the course materials on your own.

Object: Accessing E-Textbooks

Accessing E-Textbooks

Student Content

To access the text(s) for this course, click on any link to the e-textbook(s) within the course (or directly
select the e-textbook object(s) located within the Syllabus container), and then click the Open button. It is
highly recommended that you then download the e-textbook(s) to your device(s) for offline use.

Note: The e-textbook object(s) are titled using APA style, as follows: Author's last name (copyright year).

 

Object: Lamb et al. (2019)

Lamb et al. (2019)

Student Content

Click the Open button above to access a digital version of your textbook (e-textbook).

LTI

Activated
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Integrate

Activated

Object: Policies and Services

Policies and Services

Student Content

Academic Policies

Please follow the links below to find the academic policies that apply to taking courses at Franklin
University:

Academic Assessment
Academic Integrity and Dishonesty
Process for Student Concerns
Academic Program Requirements

Student Responsibilities

Please follow the links below to understand what your responsibilities are with regard to taking courses at
Franklin University:

Communications
Time Commitment
Attendance Policy
Virus Policy
General Technology Requirements
Student Code of Conduct
Copyright - Materials used in Franklin University courses may be subject to copyright protection.
For more information about copyright law, view the following resources:

Franklin University Library’s copyright research guide
Franklin University’s Plan to Effectively Combat Copyright Infringement

Student Support Services

Please follow the links below to learn about the support services available to you at Franklin University:

Learning Commons in the Academic Bulletin and on the Franklin University website
Library Services in the Academic Bulletin and on the Franklin University website
Testing Center in the Academic Bulletin and on the Franklin University website

Disability Services in the Academic Bulletin and on the Franklin University website
Harassment, Discrimination, and Sexual Misconduct (Anti-Discrimination Policy)
Family Education Rights and Privacy Act (FERPA) Information
BlueQuill Zendesk, which you can also access using the Help icon at the top right of your screen
Technology Help Desk Services in the Academic Bulletin and on the Franklin University website

Grading Policy

Please follow the links below to learn about the grading policies for students at Franklin University:

Undergraduate Grading Policies
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http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=43
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=33
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=57
http://www.franklin.edu/sites/default/files/fr/documents/Franklin_Urbana_18-19_Academic_Catalog_Programs.pdf
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=43
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=28
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=30
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=43
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=39
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=54
http://guides.franklin.edu/c.php?g=315830
http://www.franklin.edu/about-us/policy-information/combating-copyright-infringement
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=24
http://www.franklin.edu/current-students/learning-support
http://www.franklin.edu/sites/default/files/fr/documents/Franklin_Urbana_Academic_Catalog_18_19_Dec_2018.pdf#page=25
http://library.franklin.edu/services
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=25
http://www.franklin.edu/current-students/learning-support/testing
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=56
http://www.franklin.edu/about-us/policy-information/disability-services
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=7
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=7
http://bluequill.zendesk.com/hc/en-us/sections/202059597-Students
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=26
http://www.franklin.edu/current-students/student-services/technology-support
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=81


Graduate Grading Policies
Submission and Return Policy
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http://www.franklin.edu/sites/default/files/ur/documents/Academic%20Bulletin%202017-2018.pdf#page=234
http://www.franklin.edu/sites/default/files/fr/documents/Franklin%20Urbana%20Academic%20Catalog%202018-19.pdf#page=44

