
Comm 3350-OL Multimedia Storytelling 

Summer 2020 
 

Instructor: Dr. Ginger Blackstone   Email: gblackstone@harding.edu  

Zoom Office Hours: TR 12-1 p.m. CDT I’ll respond to emails within 24 hrs on weekdays. 

 

 

COURSE DESCRIPTION 

Packaging news, stories, and feature content for online audiences using text, audio, video, 

photos, and interactive graphics. 

 

 

INTRODUCTION 

This course is an exploration into the field of storytelling across a variety of electronic platforms. 

It is an excellent course for anyone who would like to hone their skills in mixed-media arts 

employing both the theory of storytelling and practical application. 

 

All modes of conveying stories are not created equally. Some visual stories would not work as 

effectively if only explained in writing. Some audio stories are better than photographic stories, 

but not everything lends itself to sound-clips: nor would it be always prudent to deliver raw 

video to a general audience. Keeping that in mind, there are times when multiple forms of 

documentation are not only necessary, they are indispensable to conveying information in a way 

that is both complete and concise.  

 

This is an upper-level mass communications course. You will be expected to know the basics of 

information gathering, writing, and proofreading as well as basic photography, basic video 

capture, basic audio recording, and basic editing of all of the above. If you have any significant 

doubts about your abilities in fundamental documentation techniques, you may need to 

reconsider your participation in this course or seek external assistance. 

 

 

 LEARNING OUTCOMES 

This course meets the following university learning outcomes, which represent basic capabilities 

expected of all Harding graduates: 

 

• ULO 3: Students will demonstrate effective written and oral communication with 

appropriate consideration for the context and audience, both as a presenter/writer and an 

observer/evaluator. 

• ULO 4: Students will gather and evaluate available information and make a reasoned 

argument based on that data. 

• ULO 6: Students will apply knowledge and skills in interpersonal, multi-cultural, and 

international domains in order to support effective and appropriate interaction in a variety 

of cultural contexts. 

 

The Department of Communication has adopted the 12 professional values and competencies 

from the Accrediting Council on Education in Journalism and Mass Communication (ACEJMC) 
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as its program-level learning outcomes in the mass communication division. This course meets 

the following ACEJMC professional values and competencies: 

 

• PLO5: Understand concepts and apply theories in the use and presentation of images and 

information. 

• PLO6: Demonstrate an understanding of professional ethical principles and work 

ethically in pursuit of truth, accuracy, fairness, and diversity. 

• PLO7: Think critically, creatively, and independently. 

• PLO8: Conduct research and evaluate information by methods appropriate to the 

communications professions in which they work. 

• PLO10: Critically evaluate their own work and that of others for accuracy and fairness, 

clarity, appropriate style, and grammatical correctness. 

• PLO12: Apply current tools and technologies appropriate for the communications 

professions in which they work, and to understand the digital world. 

 

More specifically, at the conclusion of the course, students will demonstrate the ability to: 

• Define “multimedia storytelling” in the most modern mode possible 

• Identify the components of a traditional story structure 

• Create a simple and complex story from concept to completion 

• Find a good story 

• Make editorial choices to make a story “better” 

• Decide which form of media is best to tell a story 

• Identify the audience of a particular story 

• Understand professional standards and ethics in storytelling 

• Identify “quality” stories 

 

 

REQUIRED TEXTS 

• Briggs, M. (2020). Journalism Next: A Practical Guide to Digital Reporting and 

Publishing (4th edition). Washington, D.C.: CQ Press 

 

This text is available in offline and digital formats.  The HU bookstore has also embedded an 

electronic copy in the Canvas online learning platform, available for a fee. 

 

 

REQUIRED EQUIPMENT / MATERIALS 

The following materials and equipment will be required for this course:  

• A means to record video 

• A means to record audio 

• A means to capture still images 

• Access to a computer with: 

o Audio editing software. (Audition, Garageband, Audacity, etc.) 

o Video editing software. (Premier, Final Cut, iMovie, Splice, etc.) 

o Photo editing software. (Lightroom, Photoshop, Snapspeed, iPhoto, etc.)  

o Text editing software. (Microsoft Word, Apple Pages, etc.) 

o A means to construct a story in a web-based platform. (Adobe Spark, etc.) 



 3 

NOTE: The intention of this course is to study storytelling and the application of various media 

in storytelling. This class is not designed to teach overly-specific technical knowledge of specific 

software or hardware, nor is it intended to advocate the use of any one software or hardware 

platform over another. Any adequate software or hardware that produces a professional-quality 

product will be sufficient.  iPhone cameras are acceptable for shooting.  Editing platforms like 

iMovie are sufficient.  Other free platforms are encouraged. 

 

Due to this open hardware/software policy and the time restraints of this course, it is impractical 

during class time to review each individual software that a student may wish to use: the learning 

of any particular software/hardware is up to the student. That being said, time will be allotted to 

review general skills in technical proficiency.  

 

For more in-depth understanding of video production skills, you may want to take COMM 2530 

- Video Production. For more in-depth understanding of photography, you may take COMM 

2200 - Photography. For more in-depth understanding of audio production, you may take 

COMM 2350 - Audio Production & Recording. For more in-depth understanding of journalistic 

writing, you may take COMM 2310 - Print News Writing. 

 

 

ASSIGNMENTS/GRADES 

• Initial Blog Page Setup         20 points 

• Practice Photography          20 points 

• Practice Video           20 points 

• Practice Podcast          20 points 

• Instagram Contest Project         30 points 

• HTML/CCS Project          30 points 

• Blog First Article          40 points 

• Spark Slideshow          40 points 

• Podcast           40 points 

• Map Mashup           40 points 

• Midterm Video Project         50 points 

• Media Literacy Screencast Presentation       50 points 

• Chapter & Lecture Quizzes (ten worth 10 points each)   100 points 

• Final Multimedia Project       100 points 

 

Total points: 600 

 

Final grades will be determined by the total number of points: 

• A: 540-600 

• B: 480-539 

• C: 420-479 

• D: 360-419 

• F: 359 and below 
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The instructor will attempt to grade all assignments within a 2-to-3 day window.  This is the goal 

and not a promise. 

 

Students are encouraged to review posted feedback in a timely manner.  If at any time 

evaluations or grades appear to be incorrect or confusing, students are encouraged to bring this to 

the attention of the instructor right away so any differences can be discussed while memories are 

fresh.  Grade revisions, however, are not guaranteed.  Waiting until the end of the semester to 

request adjustments is strongly discouraged and less likely to be successful.   

 

Once final grades are submitted to the registrar, changes will be considered only in the most 

extreme of cases and may require additional documentation or action. 

 

 

E-LEARNING 

As this is a purely online course, the instructor will utilize the Canvas e-learning platform for all 

course elements including online lectures, workflow, grades, class materials, feedback, and 

assignments.  Most projects will be submitted on the student’s blog page. 

 

If you experience power outage, Internet service outage, LMS (Canvas) or other technical issues, 

you are still responsible for completing your assigned work in a timely manner. Harding 

University is not responsible for the student’s access to a working computer or reliable Internet 

service. Internet outage or having computer issues is not an excuse for late work. A backup plan 

for reliable Internet service and working computer is prudent. In limited cases, the instructor may 

be willing to offer assistance; however, that is not guaranteed. 

 

 

NETIQUETTE 

As servants of Christ, we must know how to address each other via all methods of 

communication - whether online or on-ground. We realize that in an online classroom, students 

may be across the globe - all the more reason to state what to expect when communicating 

online.  When it comes to our communication, let's remember the following: Harding University 

is a Christian university and expectations are that the relationship and communication style 

between one another should reflect Harding's Christian mission. 

 

 

ATTENDANCE 

This is a purely online class with learning modules.  There are no attendance or live participation 

requirements; however, due to the accelerated nature of a summer course, daily deadlines will be 

posted and enforced.  New modules will release at 9am every weekday.  A student is strongly 

encouraged to log on every morning and be prepared to take care of the day’s assignments.  Most 

will have a 24-hour deadline.  Any questions for the instructor can be emailed.  Zoom office 

hours will also be held Tuesdays and Thursdays from noon to 1 p.m. Central time (see top of 

syllabus).  Zoom links will be posted in the daily modules. 
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ACADEMIC INTEGRITY 

Honesty and integrity are characteristics that should describe each one of us as servants of Jesus 

Christ. As your instructor, I pledge that I will strive for honesty and integrity in how I handle the 

content of this course and in how I interact with each of you. I ask that you join me in pledging 

to do the same. Academic dishonesty will result in penalties up to and including dismissal from 

the class with a failing grade and will be reported to the Director of Academic Affairs. All 

instances of dishonesty will be handled according to the procedures delineated in the Harding 

University catalog. 

 

 

PLAGIARISM 

• Students are not allowed to copy work from another individual or entity in any form.   

▪ Students are not permitted to recycle work from another class. 

▪ Group work is only allowed in cases where it is explicitly assigned as such. 

 

Honesty and integrity are characteristics that should describe each one of us as servants of 

Jesus Christ. As your instructor, I pledge that I will strive for honesty and integrity in how I 

handle the content of this course and in how I interact with each of you. I ask that you join 

me in pledging to do the same. Academic dishonesty will result in penalties up to and 

including dismissal from the class with a failing grade and will be reported to the Director 

of Academic Affairs. All instances of dishonesty will be handled according to the procedures 

delineated in the Harding University catalog. 

 

ASSESSMENT 

Harding University, since its charter in 1924, has been strongly committed to providing the best 

resources and environment for the teaching-learning process. The board, administration, faculty, 

and staff are wholeheartedly committed to full compliance with all Criteria of Accreditation of 

the Higher Learning Commission as well as standards of many discipline-specific specialty 

accrediting agencies. The university values continuous, rigorous assessment at every level for its 

potential to improve student learning and achievement and for its centrality in fulfilling the stated 

mission of Harding. Thus, a comprehensive assessment program has been developed that 

includes both the academic units and the administrative and educational support units. Course-

specific student learning outcomes contribute to student achievement of program-specific 

learning outcomes that support student achievement of holistic university learning outcomes. All 

academic units design annual assessment plans centered on measuring student achievement of 

program learning outcomes used to sequentially improve teaching and learning processes. 

Additionally, a holistic assessment of student achievement of university learning outcomes is 

coordinated by the university Director of Assessment used to spur continuous improvement of 

teaching and learning. 

 

 

STUDENTS WITH DISABILITIES 

It is the policy for Harding University to accommodate students with disabilities, pursuant to 

federal and state law. Therefore, any student with a documented disability condition (e.g. 
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physical, learning, or psychological) who needs to arrange reasonable accommodations must 

contact the instructor and the Office of Disability Services and Educational Access at the 

beginning of each semester. If the diagnosis of the disability occurs during the academic year, 

the student must self-identify with the Director of Disability Services and Educational Access as 

soon as possible in order to get academic accommodations in place for the remainder of the 

semester. The Office of Disability Services and Educational Access is located in Room 226 in 

the Student Center, telephone (501) 279-4019.  

 

 

TIME MANAGEMENT EXPECTATIONS 

For every course credit hour, the typical student should expect to spend at least three clock hours 

per week of concentrated attention on course-related work, including but not limited to time 

attending class, as well as out-of-class time spent reading, problem solving, reviewing, 

organizing notes, preparing for upcoming quizzes/exams, developing and completing projects, 

and other activities that enhance learning. Thus, for a three-hour course, a typical student should 

expect to spend at least nine hours per week dedicated to the course.  
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Comm 3350-OL Multimedia Storytelling 

Summer 2020 Course Schedule 
 

Students will need to plan on completing one module every weekday.  The instructor reserves the 

right to make changes to accommodate unforeseen circumstances.  Any changes will be 

announced via email and posted in Canvas. 

 

 

MODULE 1  

 

Monday, July 6th    Course Introduction 

    Instagram Contest Introduced 

      

 

MODULE 2    

 

Tuesday, July 7th   Chapter One: Digital Lives 

   

 

MODULE 3   

 

Wednesday, July 8th    HTML/CCS Project Due 

    Initial Blog Page Setup Due 

   

 

MODULE 4   

 

Thursday, July 9th   Chapter Two: Blogging 

    Story Arcs 

 

 

MODULE 5    

  

Friday, July 10th  Blog First Article Due 

 

 

MODULE 6    

  

Monday, July 13th   Chapter Four: Going Mobile 

      

 

MODULE 7    

Tuesday, July 14th  Chapter Five: Telling Stories with Video 
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MODULE 8    

  

Wednesday, July 15th  Practice Video Project Due 

  

    

MODULE 9    

  

Thursday, July 16th    Midterm Video Project Due  

 

 

MODULE 10  

  

Friday, July 17th     Chapter Six: Photography 

    Practice Photography Project Due 

 

 

MODULE 11    

 

Monday, July 20th       Spark Slideshow Due 

 

 

MODULE 12  

 

Tuesday, July 21st       Chapter Seven: Podcasting 

      

 

MODULE 13   

 

Wednesday, July 22nd     Practice Podcast Due  

 

 

MODULE 14   

 

Thursday, July 23rd    Bigger, Better Podcast Due 

 

 

MODULE 15 

 

Friday, July 24th     Media Literacy Basics  

    Assign Final Project 

 

 

MODULE 16 

 

Monday, July 27th      Media Literacy Screencast Presentation Due  
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MODULE 17    

 

Tuesday, July 28th     Chapter Eight: Building Graphics for Data and Maps  

 

 

MODULE 18   

 

Wednesday, July 29th     Map Mashup & Dressing Up Data Projects Due  

Instagram Contest Concludes 

 

 

MODULE 19 

 

Thursday, July 30th    Free Day to Work on Final Project 

Instagram Contest Voting Due at 11:59 p.m. 

 

 

MODULE 20 

 

Friday, July 31st       Instagram Contest Winners Announced  

Final Project Due at 11:59 p.m. 

    Course Closes at 11:59 p.m. (no extensions, Canvas locks) 


