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DMK205 Digital Marketing 

Syllabus Overview 
This syllabus contains all relevant information about the course: its objectives and outcomes, the 
grading criteria, the texts and other materials of instruction, and weekly topics, outcomes, assignments, 
and due dates. Consider this your roadmap for the course. Please read through the syllabus carefully 
and ask questions if you would like anything clarified. Please print a copy of this syllabus for reference. 

 
Course Description 
3 Credits 

Prerequisite: None 

The field of Digital Marketing has emerged and exploded as everyone and everything goes online. It is a 
very exciting time for businesses and marketers as they struggle to embrace innovative marketing 
strategies and new digital technologies in order to engage online customers and audiences. 

 
This course is designed to introduce students to the emerging trends and demonstrate how businesses 
may leverage the power of marketing via mobile devices, social networks, and the Web. It examines the 
evolution of marketing from traditional platforms to the integration of digital media and platforms. 
Students are introduced to digital marketing tools, techniques and strategies used by business to reach 
online audiences and engage followers. Students will also become familiar with the common 
vernacular and critical considerations needed to apply digital marketing approaches and manage a 
digital presence. 

 
Course Outcomes 
At the completion of this course, students should be able to: 

• Describe the landscape of digital marketing, including key channels, tools, and strategies.  

• Define marketing strategy for the digital age, including messaging, market segmentation, channel 
selection, and creative direction. 

• Apply the 4Ps and the 5Cs to a digital marketing program. 

• Create marketing strategies that fully integrate both digital and offline channels. 

• Describe the importance of metrics in optimizing marketing programs. 

• Design digital marketing creative in at least one key marketing channel: social media, email, web 
and app design, landing pages, video, or PPC. Explain the relationship of the individual digital 
creative piece to an overall digital marketing strategy 
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Communication with Your Instructor 

You will receive a welcome email from your instructor prior to the start of class. This email will contain 
your instructor’s contact information. Your instructor will also be communicating with you via several 
methods in the course, including: 

• Announcements – This communication tool, located on the navigation menu within your course 
in Canvas, contains important updates. Be sure to check for new announcements from your 
instructor each time you access your course. 

• Q&A – Use this discussion board, located on the Home screen in your course, to communicate 
with your instructor and classmates regarding general course questions (i.e. missing links, 
assignment clarification, etc.). 

• Inbox – Use the Inbox, located in the top right corner of Canvas, to send a message to your 
instructor or classmates. 

 
Materials and Resources 
All required materials are available in the course. 
 
Bookstore Information 
The bookstore can be located in the left-hand navigation of any Canvas course. 

 

Library Services 
Detailed information about the eLibrary can be found in the LIB100: eLibrary Overview course and 
the Student Resource Center. This is a course that all students have access to during their academic 
career. 

 
Canvas Help Desk and Technical Questions 
If you experience technical issues in your course, please contact the Canvas Help Desk by clicking the 
Help link (top right corner within Canvas). There are 3 ways to contact them: 

• Phone (888-628-2749) 
• Live chat 
• Report a problem (submit a ticket) 

Be sure to notify your instructor of any technical difficulties you are experiencing. 
Additional resources are available in the Student Resource Center and the Canvas Guides website: 
https://community.canvaslms.com/docs/DOC-4121 

https://community.canvaslms.com/docs/DOC-4121
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Weekly Schedule 
 

Week 1 Introduction to Digital Marketing 

Outcomes • Define the role of digital channels and strategy in contemporary marketing. 
• Describe the evolution of digital marketing with a view towards its impact 

on current practices.  
• Analyze digital marketing strategies for their impact on a company’s 

growth and revenue. 

Readings • What Is Digital Marketing  

• Digital Marketing Made Simple: A Guide 

• Ultimate Guide to Digital Marketing: Chapter 1  

• Getting Multichannel Marketing Right  

• Why Every Company Needs a Chief Experience Officer  

 

Lectures • What Is Digital Marketing? 

• Building Effective Marketing Strategies 

 

Multimedia • Digital Marketing for Beginners: 7 Strategies That Work  

• 5 Digital Marketing Skills to Master for 2020 and Beyond 
 

Discussion Choose three examples of digital marketing from the same company  
 

Assignment Choose a brand for which you wish to create a comprehensive digital marketing 
plan.  
 

 
 

Week 2 Customer Personas and Journey Mapping 

Outcomes • Define effective marketing personas that allow marketing teams to target 
core audiences effectively, understand consumer needs, and define 
creative goals. 

• Create a basic customer journey map that explains a consumer’s 
engagements with a brand, defines marketing milestones, and maps the 
steps in a marketing campaign. 

• Determine goals and metrics for a marketing campaign. 

Readings • How to Create an Effective Customer Journey Map  

• 5 Essential Components of Effective Customer Journey Maps 

• How to Create Marketing Personas in 4 Steps  
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• How to Define and Measure Marketing Objectives: A Start-to-Finish Guide 

Lectures • Personas  

• Customer Journey Maps 

Multimedia • What Is a Customer Journey Map?  

• 8 Steps to Creating a Customer Journey Map  

 

Discussion Goals for a marketing campaign 

Assignments Assignment 1: 
 
Create two target personas for your brand  
 
Assignment 2: 
 
Create a basic customer journey map for your brand. 

Week 3 Digital Marketing Channels 

Outcomes • Assess various digital marketing channels for their relevance in meeting 
the goals of a direct marketing campaign. 

• Align the channels utilized in a digital marketing campaign with the needs, 
preferences, and attitudes of a specific customer persona. 

• Organize a digital marketing campaign, guided by the steps in a customer 
journey map 

 

Readings • How to Structure a Multichannel Marketing Plan 

• The Importance of a Multichannel Marketing Strategy  

• What Is Social Media Marketing?  

• What Is Email Marketing 

• What Is PPC?  

• What Is SEO?  

• Ultimate Guide to Video Marketing  
• What Is Content Marketing?  
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Lectures • Choosing the Right Channels 

• Aligning Channels and Personas 

Discussion  
Customer engagement and channels.  

Assignments Assignment 1: Personas and marketing channels. 
 
Assignment 2:  Customer journey map and marketing channels. 

 

Week 4 Campaign Planning and Creative Direction  

Outcomes • Develop a creative brief that outlines the essential elements in marketing 
collateral within the framework of a digital marketing campaign. 

• Determine an effective budget for a digital marketing campaign. 
• Create a comprehensive campaign plan, including goals, metrics, budgets, 

schedules, milestones, and target audience. 

Readings • How to Write a Creative Brief  
• The Complete Guide to Writing Creative Briefs  
• The Ultimate Marketing Campaign Template 
• The Ultimate Guide to Marketing Campaign Planning 
• How to Manage Your Entire Marketing Budget  

Lecture • The Art of the Creative Brief 

• Budgeting 

Multimedia • Writing a Creative Brief That Inspires  
• 7 Key Steps to Launching a Successful Marketing Campaign  

 

Discussion What you think was the creative brief for this marketing creative? 

Assignment Creating a campaign that targets your persona on your chosen channels 
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Week 5 Creative Design and Content Development 

Outcomes • Design effective digital marketing creative in at least two of the following 
media: content, paid search, organic social media, paid social media, 
video, graphics, or interactive. 

• Define best practices in digital marketing creative, including issues of 
usability, persona alignment, accessibility, and targeting. 

• Compare different tools for managing digital marketing channels, including 
tools for automation, creative design, and management. 

Readings • Innovation, Creativity, and Packing a Punch: What Makes Marketing Truly 
Effective 

• Understanding the Creative Marketing Process 

• 25 Epic Design Tips for Non-Designers 

• Beginner’s Guide to Business Blogging 

• Top 10 Tips for Making Your Website Accessible  
 

Lecture • Great Creative 

• Choosing Marketing Tools 
 

Multimedia • How to Create Video in the Cloud with Adobe Spark  

• How-to: Design Graphics for Social Media  

• How to Build Your Brand Using Video  
 

Discussion Research an article on best practices in one of the following key areas of digital 
marketing 

Assignment It’s time to get creative!  
 

 
 
 

Week 6 Customer Relationships 

Outcomes • Plan for closed-loop marketing, including lead nurturing, sales 
enablement, and customer relationship management.   

• Describe effective customer relationship management practices.  
• Define marketing automation plans using customer journey mapping, 

content calendars, and CRM. 
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• Assess digital marketing creative for its effectiveness for meeting 
campaign goals and building long-term brand equity. 

Readings • A Beginner’s Guide to CRM Systems 
• A Beginner’s Guide to Marketing Automation  
• 5 Marketing Automation Best Practices for Your eCommerce Site 
• 15 Marketing Automation Best Practices to Drive Growth 
• Closed Loop Marketing  

Lectures • Building Brand Equity 
• Closed-Loop Marketing 

Multimedia • Ultimate Guide to Closed-Loop Marketing  
• What is CRM? 4 Reasons Your Business Needs a CRM System  

Discussion Excellent customer service with a digital component 

Assignments Following up with the leads or customer contacts  
 

Week 7 Inbound and Outbound Marketing  

Outcomes • Distinguish between inbound and outbound marketing, articulating when 
each approach is most appropriate to meet marketing goals. 

• Create an inbound marketing strategy for a given persona and customer 
journey. 

• Research a relevant digital marketing channel in depth, analyzing its 
current best practices, applications, and future growth. 

• Refine a content calendar with multichannel, multitouch inbound content. 

Readings • What Is Inbound Marketing?  
• 9 Examples of Inbound Marketing That Gets Customers  
• 32 Inspiring Inbound Marketing Examples  
• How to Build a Content Calendar 
• Content Calendar: Go Beyond the Basics 

Lectures • Inbound Marketing vs Outbound 
• Content Marketing Essentials 

Discussion Do you think there is still a role for outbound marketing in the age of inbound? 
 

Assignment Assignment 1: Research a specific digital marketing channel of interest to you.  
 

Assignment 2: Content Calendar  
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Week 8 Becoming a Digital Marketer 

Outcomes • Project the future of digital marketing based on credible sources and 
independent research. 

• Assess the role of digital marketers in the business organization.  
• Create a comprehensive digital marketing plan designed to meet a specific 

set of organizational goals, aligned with key personas and supportive of an 
effective customer journey map. 

Readings • 12 Digital Marketing Trends for 2020 
• Now Trending in Ad Tech: 4 Things Digital Marketers Should Get  

Smart About 

Lectures • Becoming a Digital Marketer 
• The Future of Marketing 

Multimedia • How to Start a Career in Digital Marketing 

Discussion Course reflection 

Assignments Complete digital marketing plan.  
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Grading and Evaluation 
Your grades will reflect the way in which you present and support your topics and positions in the 
various learning activities used in this course. The grades will be based on the quality and quantity of 
your comments and responses in the various activities. 

Be sure to review the discussion and assignment rubrics in the course for specific grading criteria. 

 

The various graded activities are weighted as follows: 
 

Course Element % of Final Grade 

Assignments 30% 

Discussions 30% 

Quizzes 40% 

Total 100% 

 

Students will be expected to meet all the deadlines of the class as indicated throughout the course and 
in the syllabus. This is primarily so we don't get behind in the course. In addition, discussions cannot 
overlap from one week to the next. This is to ensure that all discussions and submissions take place 
within the week they are scheduled in order to be of value to the entire class as well as to help you not 
get behind. If there are extenuating circumstances, you will need to communicate that to the instructor 
and make arrangements accordingly, if appropriate. 

Late Assignments: Exceptions are to be determined by the instructor on a case-by-case basis. There will 
be no opportunities for extra credit. 

 
Learner Success Guidelines 
These guidelines are provided to help you succeed in your coursework: 

• Participate in the class introduction activity on the first day of class. 
• Submit ALL assignments by the posted due dates and times. 
• Check your emails daily. 
• Contact Portal Help for logon problems or Canvas Help for technical issues with Canvas. 
• Participate fully in all threaded discussions. 
• Contact your instructor if you have questions about an assignment or need additional help 

completing your work successfully.Academic dishonesty is grounds for dismissal from the 
program. 

Academic Policies 
The following Academic Polices can be found in the Student Resource Center. 

• Grading Criteria 
• Reasonable Accommodations Policy 
• Student Attendance Policy 

https://necb.instructure.com/courses/722391
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• Academic Honesty and Integrity Policy 
• Student Engagement and the Granting of Academic Credit 
• Copyright Policy 

Caveat 
The above schedule, content, and procedures in this course are subject to change. All policies are 
superseded by the latest College Catalog available on our website: 
https://www.cambridgecollege.edu/student-rights-complaints-grievances/student-code-conduct 

 

 

https://www.cambridgecollege.edu/student-rights-complaints-grievances/student-code-conduct
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