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 MKTG 175Z Principles of Marketing 

Course Syllabus

Course Location: 

Course Dates:  

Credit Hours: 

Faculty Member: 

Office Telephone: 

Office Number: 

Canvas E-mail: 

Prerequisites:

Online  

3 hours 

None
Emergency Email: 

Office Hours:   

COURSE DESCRIPTION: 

This course is designed to provide students with both macro and micro concepts related 

to basic marketing.  Modules will cover market analysis (segmentation, differentiation, 

positioning), approaches to consumer behavior, promotion policy, pricing strategy, 

distribution analysis, product development, and marketing research.  The material that 

will be reviewed will be a mix of scholarly works and practical applications. Discussions 

will include not only the package goods marketing but also business-to-business, service, 

and nonprofit applications. 

OBJECTIVE: 

1. Students will develop an understanding of the fundamental principles of

marketing.

a. Students will develop abilities to understand strategic marketing decision

making.

b. Students will understand how to analyze consumer, business-to-business,

and nonprofit markets/consumers.

c. Students will develop skills to develop sound product, pricing, promotion,

and distribution strategies for consumer, business-to-business, and

nonprofit markets.

2. Students will communicate via class discussions and will complete a final project.

a. Through class presentations and group work, students will improve their

abilities to interact positively with peers for enhanced learning by all.

b. Students will enhance their abilities to integrate and synthesize various

sources through written exercises.

3. Students will develop knowledge of ethical issues internal and external to

organizations, and enhance their abilities to reason ethically.
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a. Through mini-case studies, students will sharpen their personal sensitivity 

for making marketing decisions in both domestic and international 

markets. 

b. Students will be better able to formulate ethical marketing decisions 

towards women, children, and the marginalized, as well as senior 

consumers. 

 

REQUIRED TEXTS:  
Armstrong, Gary & Kotler, Philip. (2013) Marketing: An Introduction. (11th Ed.).  

Pearson Prentice Hall: Upper Saddle River, New Jersey 

COURSE REQUIREMENTS:   

All assignments should be submitted in Canvas (e-learning system) in the Assignments 

area on the respective due date.  

Any assignments not submitted using Canvas will be considered late and points may not 

be awarded. 

Late assignments are not accepted in this course unless previous arrangements are made 

in advance in consultation with Professor Hearn.  

 

PARTICIPATION POLICY: 

Participation points are earned when you complete and participate in discussions. 

GRADING: 

1. Weekly Discussions (25% of final grade-30 points each)  

2. Weekly Case Study Assignments (25% of final grade- 50 points each) 

3. Final Reflection Paper (12.5% of final grade-due Oct. 14th) 

4. Final Project (37.5% of final grade-due Oct.14th) 

We are all adults who have made a commitment to lifelong learning. As such, you are 

responsible for your success or failure. 

Keys to Success: 

1. Read all Chapters and review Power Point Presentations and Case Studies.  

2. Participate in discussions.  You will comment by Tuesday of each week on any 

discussions and add additional replies to others student’s posts by Sunday at 

midnight.   

3. Complete ALL assignments   
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4. Read the final project description during your first week so you can prepare as the 

course progresses.   

 

Grade Scale: 

Points Distribution Grade 

>90% A 

80-89% B 

70-79% C 

60-69% D 

<58% F 

Course Schedule: 

Week Days What Due 

Week 1 

 

08/22/16-08/28/16 Student 

Introductions 

Course Expectations 

Chapter 1,2 

08/28/16 

Week 2 08/29/16- 09/04/16 Chapter 3 

Chapter 4 

Fed Ex Case 

09/04/16 

Week 3 09/05/16- 09/11/16 Chapter 5  

Campbell Soup 

Case 

09/11/16 

Week 4 09/12/16- 09/18/16 Chapter 6,7,8 

Virgin America 

Case 

09/18/16 

Week 5 09/19/16- 09/25/16 Chapter 9,10 

Coach Case 

09/25/16 

Week 6 09/26/16- 10/02/16 Chapter 12,13,14 

Allstate Case 

10/02/16 

Week 7 10/03/16- 10/09/16 Chapter 15,16 

Alibaba Case or 

Adidas Case 

10/09/16 

Week 8 10/10/16- 10/14/16 Final assignments & 

Papers due by end 

of week 

10/14/16 
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From the University of St. Francis Undergraduate and Graduate Catalogue 

Grading Rubric: 

A  Excellent: The student performs in a consistently active, accurate, creative, and 

independent manner. An ability is demonstrated not only to master the course 

material, but to synthesize and evaluate what was learned. Communication skills are 

commensurate with the student's ability.  

B  Very Good: The student is able to master the course content and often demonstrates 

creative thought and independence, but does not give evidence of a consistency in 

excellence.  

C  Satisfactory: The student meets the basic expectations of the instructor, usually 

shows little initiative in attacking new problems, and indicates some progress in 

personal development.  

F  Failure: The student fails to meet the minimum course requirements.  

I  Incomplete: The incomplete grade may be given only upon agreement between the 

student, the instructor, and the Dean. This grade is given when the student has, for a 

reason beyond the student's control, been unable to complete the required course 

work. The student must then complete the requirements by the end of the sixth week 

of the following semester at which time a final grade will be recorded. If the student 

fails to complete the requirements at this time, the final grade will be recorded as an 

“F”.  

W  Withdrawal  

Written Assignments Grading Rubric: 

 

Concept Poor  Fair Good  Excellent  
1. Identification of 

concept  
Few concepts 
identified  

Some concepts 
identified  

Several concepts 
identified  

Most major concepts 
identified  

2. Conceptual 
understanding  

Major concepts 
identified  

Clear definitions 
provided for major 
concepts  

Major concepts 
defined & appropriate 
examples identified 

Application of major 
concepts to 
appropriate examples 
with full explanations  

3. Theoretical 
Concept 
Identification and 
Application 

Major theoretical  
concepts mentioned 
but not clearly 
applied to 
appropriate examples 

Theoretical concepts 
identified & some 
applied to appropriate 
examples —
connection between 
theory and application 
is not made clear 

Most theoretical 
concepts identified 
and applied to 
appropriate examples 
some connection 
made between theory 
and application  

Theoretical concepts 
are clearly identified 
and application is 
clear and well-
developed throughout 
the paper 

4. Focus of the 
writing 

Discussion focused 
almost entirely on 
examples; little 
mention of theoretical 
concepts; or the 
reverse—focus on 

Some mention of 
concepts, but main 
focus on appropriate 
examples; or 
reverse—mention of 
appropriate examples 

Uneven balance 
between focus on 
appropriate examples 
and concepts, but 
there is discussion of 
both areas. 

Discussion clearly 
focused on concepts 
and application 
examples used as 
appropriate 
illustrations. 
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Concept Poor  Fair Good  Excellent  
concepts, not 
appropriate 
examples.  A major 
lack of balance 
between the sections 

but main focus on 
concepts.  A  lack of 
balance between the 
sections  

5. Organization  Ideas not clearly 
organized around 
major concepts  

Some ideas are 
organized, but most 
are not  

Most ideas organized 
around key concepts, 
but some confusion 
remains  

Ideas are clearly 
organized around 
major organizational 
communication  
concepts  

6. Clarity--
mechanical 
accuracy  

Little evidence of 
attention to 
presentation of ideas  

Some evidence of 
attention to 
presentation of ideas  

Evidence of attention 
to presentation of 
ideas is inconsistent  

Language effectively 
used to enhance 
meaning--attention to 
style  

7. Clarity--style  Numerous 
grammatical errors  

Some grammatical 
errors  

Few grammatical 
errors  

Almost no 
grammatical errors  

8.  Uses Course 
Vocabulary 

Does not use course 
vocabulary or uses 
the vocabulary 
incorrectly 

Uses course 
vocabulary only 
occasionally 

Regular and correct 
use of course 
vocabulary  

Frequent and correct 
use of course 
vocabulary 

 
Etiquette: 

Common courtesy to your fellow students is essential and is expected at all times in class.  

 

USF Mission Statement: 

As a Catholic university rooted in the liberal arts, we are a welcoming community of 

learners challenged by Franciscan values and charism, engaged in a continuous pursuit of 

knowledge, faith, wisdom, and justice, and ever mindful of a tradition that emphasizes 

reverence for creation, compassion, and peacemaking. We strive for academic excellence 

in all programs, preparing women and men to contribute to the world through service and 

leadership. 

 

Mission Statement of the College of Business and Health Administration: The 

mission of the College of Business and Health Administration is to offer undergraduate 

and graduate degree programs that are career oriented with a strong focus on academic 

excellence. Undergraduate programs are designed for traditional and non-traditional 

students providing academic and practical knowledge combining the effective use of 

technology with a global perspective and socially responsible leadership. Graduate and 

certificate programs are practitioner-based and designed for working professionals driven 

by real-world knowledge, emerging research, and the development of critical thinking 

skills. The College is guided by the University’s Franciscan values of respect, 

compassion, integrity, and service. 

 

ADA Statement:  
The University strives to be in compliance with Americans with Disabilities Act (ADA) 

regulations. To this end, a student who requires special support or arrangements due to a 

disability should contact the Academic Resource Center, Library L 214, 815-740-5060 to 

coordinate accommodations. This contact should occur no later than the first week of 

classes in order to allow for sufficient time to provide accommodations. Should a need 
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arrive after the start of a semester, the student is encouraged to contact the ARC as soon 

as possible. Each case will be reviewed on an individual basis. 

 

Academic Integrity:  
Students have an obligation to exhibit honesty in carrying out their academic 

assignments. Students may be found to have violated this obligation if they plagiarize or 

cheat. Plagiarism is presenting the work of others as one’s own: cheating is taking, 

giving, or accepting any illicit advantage for any course work inside or outside of the 

classroom. 

 

Statement Academic Resources: If you need academic-related resources or assistance, 

please contact the Academic Resource Center located on the second floor of the USF 

Library, room 214, or contact them at (815) 740-5060 or ARC@stfrancis.edu . 

 

Technical Support:  

The Department of Academic Technology (DAT) administers the online course 

management system, Canvas, and provides technical support to those students and faculty 

using Canvas. If you are experiencing difficulties using Canvas or need technical 

assistance, you have several options to receive support: 

 

1. Locate Help Resources Online. A student user guide and other resources for solving 

issues related to Canvas can be found at learnit.stfrancis.edu/. 

 

2. Report a Problem Online. If you have questions regarding technical difficulties, you 

can report a problem by clicking on the orange Help button located in the upper right 

corner of your online course. You will receive a response from the DAT support team 

within 24 hours. 

------------------------------------------------------------------------------------------------- 

IMPORTANT NOTE: Responses to help requests will go to your USF stfrancis.edu 

email account, NOT your personal email.  

------------------------------------------------------------------------------------------------- 

To learn how to access your USF email account, go to: 

learnit.stfrancis.edu/canvas/canvas-guides-students.htm 

 

3. Telephone Support. You can also phone the Department of Academic Technology for 

personal help at (815) 740-5080 or (866) 337-1497 (toll-free) between 8:00 AM and 4:00 

PM Central Standard Time. 

Policies not covered in this document will be handled in accordance with the USF 

catalog. 

mailto:ARC@stfrancis.edu
http://learnit.stfrancis.edu/
http://learnit.stfrancis.edu/canvas/canvas-guides-students.htm



