
COURSE SYLLABUS 

 

 

I. Course Title:  MKT 430 Marketing Research 

 

II. Course Instructor:  Thaddeus Steele, M.B.A., M.Div., Ph.D./ABD 

 

Office Hours 2:00=3:00 p.m. and 4:00-5:00 p.m. MWF   

 

Office location--Room 213 Houston Harte Center 

 

Campus Phone—205-246-1533 

 

 

E-mail address—tsteele@stillman.edu 

 

Course Description: 

 

In this course, research methods are applied to marketing; Introduction to 

sampling; collection, analysis, and reporting of data; survey of sales forecasting; 

market analysis; and distribution cost analysis. 

 

Mode of Instruction:   Online 

 

 

 

III.   Course Objectives: 

 

• Students will be able to translate a marketing problem into a feasible research 

question; 

 

• Students understand marketing research as a process that involves a sequence of 

activities, each compatible with the preceding activities; 

 

 

• Acquire a general understanding of the strengths and weaknesses of alternative 

research designs; 

• Students will acquire a knowledge of the many sources of marketing information 

and the various means for gathering such information; 

 

• Develop an understanding of the biases and limitations of marketing data and 

basic data analysis; 

 

 



• Develop a general understanding of univariate and basic bivariate data analysis 

techniques (i.e., should be able to decide when a technique is appropriate and 

understand the managerial implications of analytical results); and 

 

• Design and execute a basic survey research project. 

 

IV. Course Units Major topics and Schedule 

 

 

Dates Topics Requirements Points 

Value 

Week 1  

June 29-

July 4 

 

Module 

1—See 

Canvas 

 

Introduction to 

Marketing 

Research, The 

Marketing 

Research 

Industry, The 

Research 

Process, The 

Research 

Reading Requirements Chapters 1-4, Smart 

Content Blog 

https://blog.hubspot.com/customers/smart-
content-good-bad-ugly 
 

Keyword Terms      (July 01) 

Forum Discussion   (July 02)  

Review Questions   (July 05) 

Quiz 1                     (July 06) 

 

 

 

 

 

40 Pts 

10 Pts 

10 Pts 

40 Pts 

   

Week 2 

July 5-

July 11 

 

Module 

2--See 

Canvas 

 

 

Secondary Data, 

Qualitative 

Research, 

Survet Data 

Collection 

Methods, 

Measurement, 

Questionnaire 

Reading Requirements Chapters 5-8, 

 

Keyword Terms      (July 08) 

Forum Discussion   (July 09)  

Review Questions   (July 11) 

Quiz 2                     (July 12) 

 

 

 

40 Pts 

10 Pts 

10 Pts 

40 Pts 

 

Week 3 

July 12-

July 18 

Selecting the 

Sample, Sample 

Size, Field 

Work,  

Hypothesis 

Testing, 

Communicating 

Findings 

Reading Requirements Chapters 9-12  

Keyword Terms      (July 13) 

Forum Discussion   (July 15)  

Review Questions   (July 16) 

Quiz 3                     (July 18) 

 

40 Pts 

10 Pts 

10 Pts 

40 Pts 

 

Week 4 

 

July 19-

July 25 

Difference Test, 

Associations 

Tests, 

Regression 

Analysis,  

Reading Requirements Chapter 13-16 

Keyword Terms      (July 20 ) 

Forum Discussion   (July 21)  

Review Questions   (July 23) 

Quiz 4                     (July 25) 

 

40 Pts 

10 Pts 

10 Pts 

40 Pts 

 

Week 5 Discuss the 

value of 

Five Page Paper (APA Format) 

Minimum of 3 online sources. 

100 

pts 

https://blog.hubspot.com/customers/smart-content-good-bad-ugly
https://blog.hubspot.com/customers/smart-content-good-bad-ugly


July 26-

July 29  

Marketing 

Research, and 

the reasons why 

Marketing 

Research is 

important to a 

business 

 

Due the day of Final July 39th 

  

 

V. Course Evaluation Methods  

 

 

Assignments (Keywords and Review 

Questions 

25% 

Discussions 25% 

Quizzes 40% 

Final (PAPER) 10% 

Total 100% 

 

 

VII. Course Textbook Name of required textbook(s):  

 

SBN-13:  9780134143347 

Burns, Alvin C. Bush, Ronald, Marketing Research, 8th Edition, 2017 Pearson Education 

Publisher 

 

 

VI. Course Standards/Expectations:  

 

1.  Assignments--Remember to complete ALL assignments and activities by 

the initial due date posted in the Canvas Learning Management System. 

Failure to complete your work in a timely manner will result in a 10% 

penalty for each day an assignment is late. There are assignments that may 

remain open pass the due date, this is done to take into consideration 

extenuating circumstances that students may have. Nonetheless, it is 

important to note, that the penalty for lateness is always applied useless 

you can provide acceptable documentation to justify why you could not 

complete your work on time.  

 

2. Writing Standards –All written assignments are to use proper grammar 

and standard English protocol. Your work is to be properly cited using 

APA citation standards.   

 



3. Attendance—Professors are required by the College to track student 

attendance. Your attendance will be evaluated based on your discussion 

forum timely posts and responses, keyword terms, and review questions.  

If these items are turned in on time, you will receive full credit for 

attendance. 

 

VII. Reading lists 

 

Craig Samuel C. & Douglas, Susan P., Wiley,International Marketing Research,  

  2005 (3rd edition). 

 

Smith, D. V.L., Fletcher, J. H., The Art & Science of Interpreting Market Research  

  Evidence Wiley, 2004. 

 

Franses, Philip Hans, Paap ,Richard.  Quantitative Models in Marketing Research  

  Cambridge University Press, 2001 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.questia.com/library/108162475/the-art-science-of-interpreting-market-research
https://www.questia.com/library/108162475/the-art-science-of-interpreting-market-research
https://www.questia.com/library/106175839/quantitative-models-in-marketing-research


 

VIII. Rubric (Research Paper) 

 

  Research Paper 
Rubrics 

    

 5 4 3 2 1 Total 
Ideas Excels in responding to 

assignment. Interesting, 
demonstrates sophistication 

of thought. Central 
idea/thesis is clearly 

communicated, worth 

developing; limited enough 
to be manageable. Paper 

recognizes some 

complexity of its thesis: 
may acknowledge its 

contradictions, 

qualifications, or limits and 
follow out their logical 

implications. Understands 

and critically evaluates its 
sources, appropriately 

limits and defines terms. 

A solid paper, responding 

appropriately to assignment. 
Clearly states a thesis/central 

idea, but may have minor lapses 
in development. Begins to 

acknowledge the complexity of 

central idea and the possibility of 
other points of view. Shows 

careful reading of sources, but 

may not evaluate them critically. 
Attempts to define terms, not 

always successfully. 

 

Adequate but weaker and 

less effective, possibly 
responding less well to 

assignment. Presents 
central idea in general 

terms, often depending on 

platitudes or cliches. 
Usually does not 

acknowledge other views. 

Shows basic 
comprehension of sources, 

perhaps with lapses in 

understanding. If it defines 
terms, often depends on 

dictionary definitions. 

 

Does not have a clear 

central idea or does not 
respond appropriately to 

the assignment. Thesis 
may be too vague or 

obvious to be developed 

effectively. Paper may 

misunderstand sources. 

 

Does not 

respond to the 
assignment, 

lacks a thesis or 
central idea, 

and may 

neglect to use 
sources where 

necessary 

 

 

Organization 
& Coherence 

Uses a logical structure 

appropriate to paper's 

subject, purpose, audience, 
thesis, and disciplinary 

field. Sophisticated 

transitional sentences often 
develop one idea from the 

previous one or identify 

their logical relations. It 
guides the reader through 

the chain of reasoning or 

progression of ideas. 

 

Shows a logical progression of 

ideas and uses fairly 

sophisticated transitional devices; 
e.g., may move from least to 

more important idea. Some 

logical links may be faulty, but 
each paragraph clearly relates to 

paper's central idea 

 

May list ideas or arrange 

them randomly rather than 

using any evident logical 
structure. May use 

transitions, but they are 

likely to be sequential 
(first, second, third) rather 

than logic-based. While 

each paragraph may relate 
to central idea, logic is not 

always clear. Paragraphs 

have topic sentences but 
may be overly general, and 

arrangement of sentences 

within paragraphs may lack 
coherence 

May have random 

organization, lacking 

internal paragraph 
coherence and using 

few or inappropriate 

transitions. Paragraphs 
may lack topic 

sentences or main ideas, 

or may be too general or 
too specific to be 

effective. Paragraphs 

may not all relate to 
paper's thesis 

No appreciable 

organization; 

lacks transitions 
and coherence. 

 

 



Support Uses evidence 
appropriately and 

effectively, providing 

sufficient evidence and 

explanation to convince. 

 

Begins to offer reasons to 
support its points, perhaps using 

varied kinds of evidence. Begins 

to interpret the evidence and 
explain connections between 

evidence and main ideas. Its 

examples bear some relevance. 

 

Often uses generalizations 
to support its points. May 

use examples, but they may 

be obvious or not relevant. 
Often depends on 

unsupported opinion or 

personal experience, or 
assumes that evidence 

speaks for itself and needs 

no application to the point 
being discussed. Often has 

lapses in logic 

 

Depends on cliches or 
overgeneralizations for 

support, or offers little 

evidence of any kind. 
May be personal 

narrative rather than 

essay, or summary 
rather than analysis. 

 

Uses irrelevant 
details or lacks 

supporting 

evidence 
entirely. May 

be unduly brief.  

 

 

Style Chooses words for their 

precise meaning and uses 
an appropriate level of 

specificity. Sentence style 

fits paper's audience and 
purpose. Sentences are 

varied, yet clearly 

structured and carefully 
focused, not long and 

rambling. 

 

Generally uses words accurately 

and effectively, but may 
sometimes be too general. 

Sentences generally clear, well 

structured, and focused, though 
some may be awkward or 

ineffective. 

 

Uses relatively vague and 

general words, may use 
some inappropriate 

language. Sentence 

structure generally correct, 
but sentences may be 

wordy, unfocused, 

repetitive, or confusing. 

 

May be too vague and 

abstract, or very 
personal and specific. 

Usually contains several 

awkward or 
ungrammatical 

sentences; sentence 

structure is simple or 

monotonous. 
 

Usually 

contains many 
awkward 

sentences, 

misuses words, 
employs 

inappropriate 

language. 

 

 

Mechanics Almost entirely free of 

spelling, punctuation, and 

grammatical errors. 

 

May contain a few errors, which 

may annoy the reader but not 

impede understanding 

 

Usually contains several 

mechanical errors, which 

may temporarily confuse 
the reader but not impede 

the overall understanding. 

 

Usually contains either 

many mechanical errors 

or a few important 
errors that block the 

reader's understanding 

and ability to see 
connections between 

thoughts. 

 

Usually 

contains so 

many 
mechanical 

errors that it is 

impossible for 
the reader to 

follow the 

thinking from 
sentence to 

sentence. 

 

 

Total       

 

 


