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Course: MCO  |DOR-20 Semester: Fall 2021
Syllabus Content Requirement Complete?
I. Course Information: Yes [] No

X Semester and year

¥ Course title, number, & section

X Meeting days, times, & location(s)
X Instructor name(s)

X Telephone numbers

II. Office location & Office hours Yes [] No
I1I. Textbooks, readings and/or bibliography X Yes [J No
IV. General Objectives or Expected Learner Outcomes X Yes [J No
o Is this a General Education Course? <] Yes L1 No '
¢ If yes, which competency does it meet? 200G il
V. Instructional Methods = Yes [ No
VI. Course Description/Course Content Yes ] No

X Inclusive of catalog description and pre-requisite

X Chronological outline inclusive of topics covered and course
requirements (exams, quizzes, projects, papers, assignments, with
indication of the course grading value for each)

VII. Evaluation and Grading X Yes [ No
= Includes specific grading system (number and type of evaluations;
how final grade is determined)

VIII. Absence Policy X Yes 1 No
X Similar to or refers to one in catalog (is not stricter than catalog
policy)

IX. Texas Wesleyan Policies X Yes X No

= University policies statement

X Disability accommodations statement

X Syllabus subject to change statement

® Lab/chemical use statement (if applicable)
X Repeating Courses statement

X Title IX syllabus statement

X COVID-19 policies statement

Recommendations by Dean’s Office

X Accept as is
] Reject
[] Rationale:
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'Wesleyan MCO-1302-30 (2984), Mass Media and Society,

UNIVERSITY Fall 2021

Instructor: Dr. Ngozi Akinro Office: Polytechnic University Methodist
h (PUMC) 233
Phone: 817-531-6519 Church (PUMC)

Office Hours: MW: Noon -4 p.m., T: 3-5

Email: nakinro@txwes.edu p.m.., T:12:15-1:30 (PUMC #219b- Rambler
i ; Media Group/ Online). TH: 3-6 p.m. (TV
lity: Hyb

Course modality: Hybrid Studio/Production); TH- 12-1 p.m. (PUMC

Meeting Times: Monday, 10:30 a.m. - #219b- Rambler Media Group/ Online).

11:45 p.m.

Course Introduction

Daily you crave to know what is going on around you and in the world. Better still you wish to know
what really matters. You ask yourseif how to make sense of media content or where you fit in in this
chaos of media messages. You ask these questions sometimes because you are being bombarded
with media content on a weekly, daily, hourly basis. The messages could be from cell phones, TVs,
radios, billboards, flyers, newspapers, music, press releases or a mix of all. Well, welcome to the Mass
Media and Society class where we will attempt to answer your questions together through critical
thinking, research and message analysis. This is an introductory course designed to explore the
purpose, process, and careers in both mass media and mass communication. This course will focus on
economics, history, uses, operations, law and ethics of mass media and mass communication. The
course will also examine the roles and purpose of mass media and mass communication in a
democratic republic (the U.S.) and focus on how media literacy and news literacy affect the way people
use and view all forms of media. You will learn to employ a theoretical framework to make you a more
informed consumer of news and information throughout your daily life.

Course Description

Scope, process, problems, criticisms, history, organization and operation of the media. Use of media
literacy and news literacy as a field of study to help improve societal consumption of news, media
functions and analysis of the media through a critical thinking process. This course meets the GEC
requirement for Social literacy.

Course Learning Objectives GEC Competency Goals

Identify and comprehend basic terms and concepts relevant 43,91
to mass media and society (Foundational knowledge and
comprehension)

Associate the cultural impact and influence of mass mediato | 4.3, 9.7
the audience and vice versa. Apply media literacy strategies




to deconstruct a mediated text (Integration)

Recognize the methods used in mass media to gather and
distribute information (Methods and caring)

43,91

Analyze materials and critically reflect on media strategies
and their effects on the consumer/ media audience. Students
should be able to describe and explain the major legal and
ethical issues concerning the mass media. (Human
dimension)

43,94,97

Research on media coverage of social issues or audience
perceptions of issues covered by the mass media to identify
the meaning, perspectives and effects. Students should be
able to evaluate the role of corporate ownership in American
media. (Learning how to learn).

41,42,49,92

Required Materials

Textbook(s)

Title: The Media of Mass Communication.
Author: Vivian John.

Publisher: Pearson.

Edition: 12" Edition.

Year: 2017.

ISBN: 9780133931396, 0133931390.

Software/Apps/Equipment

No software required for this class. The Blackboard app is recommended.

Instructional/Learning Methods and Technologies

The learning methods used in this course include the following:

X Discussion forums O Other:

O Synchronous (real-time) virtual meetings with
peers and/or the instructor

X Videos

X Quizzes

X Exams

O Collaborative assignments

X Independent homework assignments
X Writing-intensive assignments

O Clinical or field work
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Student Workload Expectation

This course is a 3-credit hour course, which means that students are expected to engage in at least
450 minutes of course-related work or activity each week during the semester. These learning activities
may include scheduled discussions as well as time spent completing assigned readings, studying for
quizzes, preparing written assignments, and other course-related tasks.

Course Requirements

Submitting and Returning Assignments
Assignment Submission

Submit all of your assignments via Blackboard. There are no exceptions.

Use the standard Microsoft® Office programs such as Word, PowerPoint, and Excel (available to
you through your txwes.edu Office 365 account) to complete your assignments unless
assignment directions specify that you should use a different file format.

Use the following guidelines when formatting your documents:

o Save all documents as Class_Assignment title_Your name. E.g. MCO
1302_MediaConsumptionJournal_JaneDoe

o All assignment submissions must be well labelled.

o Add Name, Class, Assignment, Date at the top left side of your word and Excel
documents and the first page of your PowerPoint document.

Assignment Feedback

I will provide feedback on assessments within 7 days after submission.

My feedback will be provided in the form of notes in the Blackboard Grade Center and/or via
grading rubrics.

Your grades will be posted to the Blackboard Grade Center.

Communication with the Instructor

To contact the instructor with questions and concerns related to this course, post to the Q&A
discussion forum, which | will check every Wednesday. You should also check the forum on a regular
basis, as others in the class may be able to answer your question before | do.

Send questions of a personal nature to me via email- nakinro@txwes.edu. | will respond to emails
within 24-48 hours. | may not respond to e-mails sent after 4 p.m. on Friday, until the Monday of the
following week.

Evaluation & Grading

All grades will be made available to students in Blackboard. Assignments are due Sunday nights at
11:59 p.m.

a. Wiki/ Glossary project (110 pts): For 11 weeks, you will add two concepts or phrases

related to Mass media and society to the Wiki. It will be based on topics and chapters for
the week. Do well to add your name, then add the concept term and a clear definition.
You may add an example of how the concept or term is applied or used. Your description
should be 3-5 sentences minimum and not too long to ensure your classmates can
remember the concept. Please note that you cannot repeat what someone else has
added for the week. Therefore, the earlier you post to the Wiki for the week, the better.

. Quizzes and Exams (300pts): Every week textbook chapters are assigned,

you will get a short quiz based on the chapters and content for the week. It
will be a mix of muitiple choice, fill in the blanks, essays, short answers and
definitions. Each quiz chapter is worth 15 points. In weeks in which more
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than one chapter is assigned, the possible points will be calculated with the
formula: number of chapters multiplied by 15 points. You have unlimited,
multiple access to each quiz until the end of the week in which the quiz is
assigned. Only the highest grade will go towards your final calculated grade.
This means you can take the quiz as much times as you want within the
week it was assigned. You will also be assigned a midterm examination and
final examination. Students are required to attempt all quizzes and
examinations with their student ID and by themselves.

Website/ Electronic portfolio (30pts): Create an electronic portfolio on
Word Press or any other CMS at the beginning of the semester and upload
your work as the semester progresses.

Media Consumption journal (50pts): Using a table or a Google form, make a list of the
media content consumed in a week (7 days including one weekend) of your choice. This
should include the platforms/ medium from which you accessed them e.g. news with
Anderson Cooper from CNN on TV, the movie Acrimony at the cinema, CNN news on mobile
phone, etc. Indicate the amount of time spent for each consumption. At the end of each day,
add the total hours spent on media consumption for the day. Please devote time to doing this
assignment. Do not wait till the last minute. See suggested format below.

Name: Jane Doe

Class: MCO 1302- Mass Media and Society Consumption
Date: January 19-25, 2021

Assignment Due Date: January 30, 2021

Day 1 No. Content Eource or Platform Time spent
consumed uthor
1. Wait Wait KERA Car radio 1 hour
anchored by
Peter Sagal
2. AC360 CNN by v 30 minutes
Anderson
Cooper
3. Wesleyan smaller, Wesleyan Billboard on |5 seconds
highwa
smarter 9 Y
advertisement
4. It's not how good [Paul Arden Book 30 minutes

you are, it's how
good you want to

be
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5. Denton County CBS DFW Mobile phone |10 minutes
fi
Grass e on Facebook
Total 4 2 hours, 30
consumption minutes, and 5
time seconds

(02:10:05)

d. Technology Assignment (30 pts): You will choose one medium we will be covering this
semester (books, magazines, radio, news, television, film, video games, Internet/etc.). First,
research that medium and in a concise and well-organized 3 page document, submit a
response.

e. Group project (130pts): You will work in a group with another student for this project. As a
group, you may choose one type of media discussed in class and design a prototype for new
media content. For example, you may decide to develop a new web-based women's
magazine, Blog site, YouTube channel, children’s app etc. You will create a prototype for the
magazine and pitch the idea for the new magazine to the class. Your presentation slides will
include designs of what each page of the magazine or website will include, potential topics
etc. The project work and evidence of collaboration with your group will be 100 points and 30
points for presentation and peer review.

f. Other activities (75 pts): Other activities include pre and post critical thinking analysis (30
pts), News engagement activity (15 pts), reflection paper (20 pts), and Class survey (10 pts).

g. Attendance & Participation (30): Your participation in weekly discussion board, submission
of assignments, taking quizzes and exams and engaging with the materials on Blackboard
are part of this grade.

Assignment Category Number of Graded Point Value per Total
ltems Item Points
Wiki Project 11 10 110
Media consumption journal 1 50 50
Technology Assignment 1 30 30
Group project 2 100, 30 130
Quizzes 15 chapters 15 225
Midterm and Final Exam 2 25 and 50 75
WordPress Electronic portfolio/ 1 30 30
Website
Other Activities 5 75
Attendance & Participation 30
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